
Social Sustainability



What comes to mind 
when you think of the 
word Sustainability?



Sustainability focuses on

• Protecting the environment

• Supporting social 
responsibility
•Maintaining economic 

feasibility

• Producing high quality wines



Sustainability practices in Virginia

https://blog.virginia.org/2022/03/organic-wineries/

https://blog.virginia.org/2022/03/organic-wineries/


Evaluating 
Your 
Sustainability 
Practices

Do you currently have any 
sustainability practices?

What are your plans to 
increase or change your 
practices?

Are you talking about these 
things on your website or 
social media? 



Millennials lead the way in purchasing 
sustainably and environmentally produced wine. 
9 in 10 are “willing to pay” more for sustainably 

produced wine. 

Among all U.S. wine consumers, $3 was the average 
extra that consumers indicated they were willing to 

pay for a sustainably produced wine.



Younger consumers are significantly more engaged 
with sustainability. They view it as increasingly 

important to protect the future. Sustainable wine 
certifications have a strong appeal for younger 

drinkers, particularly Millennials.



What should 
the messaging 
include?

Consistent and informative message

Area of sustainability you are 
addressing (environment, social, 
economic, quality)

Be Authentic (why does this matter to 
you and to the viewer)

#Hashtags



Examples of things to post about
Environmental practices

Beneficial bugs

Sheep, goats, other animals used for cover crop control or conditioning

Things you’re doing to promote equality and equity 

Economic impact (shop local/shop small)

Quality improvements (awards, practices, fault control, disease pressure or vector reduction, etc.)

What ideas do you have?











In Summary
Focus your sustainable posts on
• Environmental
• Social
• Economic
• High Quality Wine

Evaluate Your Sustainability
• Current practices
• Future plans to change
• How can you turn this into a story?

Sustainability posts should
• Be consistent and informative
• Address an area of sustainability
• Be authentic
• Include hashtags

@NCWineGuys – Facebook, 
Instagram, Twitter
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