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About @bobaycock

Personal

● North Carolina native
● Married & father of 4
● Hobbies:

○ Coffee
○ Wine
○ Gardening
○ Raising chickens 

Professional

● 10+ years of online and 
social media marketing 
experience

● Work full-time in the 
digital marketing industry

● Social Media & Marketing 
Manager



About Wine Carolinas

In 2017, my wife and I started WineCarolinas.com to 

celebrate the charming wineries around us and 

highlight the rich variety of wines they produce. 

As we travel throughout North and South Carolina, we 

recognize the wineries and vineyards we visit, highlight 

the wines we taste, and share our experiences on our 

blog and social media.

http://winecarolinas.com/


Social Media Tips



Tell Your Story 
on Your Profile

Complete About / Bio:

● What makes you unique?

● Add a link to your website

● Add your phone number

● Add your address and any 

unique directions

● Add your hours of operation

● Provide any pertinent 

COVID-19 information







Security Tips

● Passwords
○ Pick a strong password.
○ Use a combination of 

numbers, letters and 
special characters.

● Two-Factor Authentication
○ You'll be asked to enter a 

special login code or 
confirm your login attempt 
if someone tries accessing 
your account from a device 
not recognized.



Security Settings

● Facebook
○ Basic Privacy Settings & 

Tools: click here

● Twitter
○ Safety and Security: click 

here

● Instagram
○ Security Tips: click here

https://www.facebook.com/help/325807937506242
https://help.twitter.com/en/safety-and-security/account-security-tips
https://help.twitter.com/en/safety-and-security/account-security-tips
https://help.instagram.com/369001149843369


#TellYourStory 
with Hashtags

Use Hashtags in Posts
● Join conversations already 

happening

● Start a conversation or invite 

your audience to participate

● Hashtags are #good for 

Twitter

● Hashtags are #great for 

Instagram

● Hashtags are not used as 

often on Facebook



Hashtags on 
#Twitter

● Do
○ Make hashtags easy to 

remember and spell. 
○ Give people a reason to use 

your hashtag. 
● Don’t

○ Over hashtag. One to two 
relevant hashtags per 
Tweet is the sweet spot.

○ Use all CAPS LOCK. Unless 
it’s an acronym, this feels 
like shouting.





Hashtags on 
#Instagram

● A post with at least one 

Instagram hashtag averages 

12.6% more engagement 

than posts without a 

hashtag. 

● Top 10 hashtags on 

Instagram (as of July 18):





Hashtags on 
#Facebook

● Popular hashtags can be 

effective.

● Keep it simple and use one or 

two hashtags that fans can 

understand and remember.

● Hashtags will not pick up any 

punctuation on any platform.

● Hashtags will not pick up any 

spaces on any platform.





Tell Your Story 
Through Your 

Content

● Planning

○ Events

○ Holidays

○ Trending topics and 

hashtags

○ Repeat what works

● Voice

○ Brand personality

○ Maintain a consistent, 

authentic voice



Tell Your Story 
Through 

Engagement

● Establish Brand Loyalty
○ Generates word of mouth
○ Your audience becomes 

brand ambassadors to 
share your story

○ Share posts from your 
audience to tell their 
personal stories

● Start Conversations

○ Talk with your audience
○ Respond to comments
○ “Like” comments



Social Media 
Emerging Trends



Facebook Adding 
Option to Send 

Marketing Emails via 
Pages App

● Facebook seems to be 

testing sending out 

marketing emails from 

Facebook Pages on the 

Pages app. 

● Some users have reported 

seeing a Marketing Emails 

tab.



Facebook Adding 
Option to Send 

Marketing Emails via 
Pages App

● Once you’ve confirmed your 

email you’re able to manually 

add contacts to your Pages 

database.

● This new feature seems to 

replicate CRM systems, with 

all of your marketing 

messages coming from your 

Facebook Pages hub.



Facebook Adding 
Option to Send 

Marketing Emails via 
Pages App



Instagram 
Releasing Reels

● Instagram is now releasing 

their TikTok inspired app, 

Reels, to more countries.

● The company expects to 

bring the new video feature, 

which is designed specifically 

for short-form, creative 

content, to its U.S. platform 

in early August.



Instagram 
Releasing Reels

● Reels will allow users to 

create short, 15-second 

videos set to music or other 

audio, similar to TikTok. 

● Also like TikTok, Reels will 

offer a set of editing tools 

that aim to make it easier to 

record creative content.



Instagram 
Releasing Reels



Twitter Testing 
Stories-like 

Feature Called 
Fleets

● Story use is surging on multiple 
platforms so Twitter is testing 
its own format called Fleets.

● Fleets stands for 'Fleeting 
Tweets' as these posts appear in 
a separate timeline above the 
main timeline for 24 hours 
before disappearing.

● Unlike Tweets, Fleets can't 
receive Likes, Replies, or 
Retweets.



Twitter Testing 
Stories-like 

Feature Called 
Fleets



Questions?



Contact Bob

704-574-0512
bob@winecarolinas.com

@bobaycock
bobaycock.com

@winecarolinas
winecarolinas.com

mailto:bob@winecarolinas.com
https://about.me/bobaycock
http://winecarolinas.com/

